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= Marketing of the Service Identification (Sl)
and Central Discovery System (CDS) to
obtain broad usage.

= Automotive Initiatives — starting with
Automotive Device Profile 1.
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Many Options to get started.:

» (o to the IMDA website: www.imdalliance.org and send an
email requesting membership.

» Contact any of the IMDA members

» Respond to any of the emails you have received about this
meeting.

» Tell me or any IMDA member right now.

Process:

» Tell us you want to join and the level (Full or Associate)

» We will send you an invoice and enter you in the
membership roles.

» Full and Associate Members will start to receive all
information.


http://www.imdalliance.org/
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Web: www.imdalliance.org

Mail: claudia.jablonski@imdalliance.or
Social: www.twitter.com/IMDA

Membership information:

http://www.imdalliance.org/membership/
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