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IMDA Principles

® Global, open, interoperable standards &
device profiles for internet media
connected devices.

® Providing building blocks for the internet
media device value chain to agree on
technology but still differentiate on
content and execution.

® Maximising the potential for growth for
Internet connected media devices.
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Why are standards needed?

® Broadcasters & other audio content providers
have no way of ensuring their content can be
reliably accessed, plus increasing distribution
costs.

® Device manufacturers have no certainty that
their devices will support widest range of content
without increased costs for multiple format
support.

® Consumers stand to be confused by a multitude
of technical options and lack of clarity of what
can be received.
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IMDA Membership
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Profile 1 overview

® A baseline internet media profile
focusing on audio content. Defines
minimum feature set for an internet
radio device.

® Standards selected are as inclusive as
possible of existing devices and
broadcast delivery methods.
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Profile 1 overview

) foundation for a standardised,
able approach for delivery,

- and enhancement of internet

1 devices.

rtified products will bear a logo
that the device supports the
1 profile.
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The market

® “The total installed global base of
standalone internet radios will amount to
between 30 million and 44 million units at
the end of 2013.”

(not including mobile phones, AVR'’s, IPTV)

Source: Eureca Research, 2009
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Profile 1 summary

Audio codecs : MP3, WMA (covers 90% of live audio streams - IMDA research)

Containers : ASF for WMA streams (no DRM or video stream support
necessary)

Transports : HTTP for MP3 & WMA streams
Playlists : M3U, ASX, PLS

HTTP redirection

Mono or Stereo streams

Device must present a directory of live streams
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Profile 1 certification

Mrequest certification documentation, sign terms of use.

M test capability to play / redirect all streams in the IMDA
Certification Streams Directory

M test capabillity to display browseable categorised or
filtered lists of content

M self certify
Minternal review and sign off by IMDA
M certified
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Certification process

Free certification until CES
January 2010
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IMDA Profile 1

Company

C Crane

Freecom

Frontier Silicon

Lenco

M3 Electronic

Ministry of Sound

Pure

Revo

Roberts Radio

Rotel

Sangean

Sonoro

Tangent

Terratec

September 6 2009: 27 models
certified
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Membership levels

FULL MEMBER - $10K per annum

* Participation in all IMDA activities, including Plenary meetings.

* Voting rights and opportunity to field a member for the steering
Board.

* Representation and contribution to all Working Groups.

* Submit written motions to the Steering Committee for action at
the next Plenary meeting.

e Recelve Information on IMDA activities and their outcome.
Access to all relevant documents.

* Rightto display IMDA logo on products following certification
and formal approval.
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Membership levels

ASSOCIATE MEMBER - $2K per annum
* Participate in all events organized by the IMDA, including
Plenary meetings.

* Submit written motions to the Steering Committee for action at
the next Plenary meeting.

* Review and comment on technical specs prior to their adoption.

* Receive up-to-date information on the activities of the IMDA and
their outcome.

* Rightto display IMDA logo on products following certification
and formal approval.
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www.IMDAIllance.org

Media contact: rob.ashwell@publitek.com
IMDA contact: claudia.jablonski@imdalliance.org

Questions?



